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CSR ASEAN:
A Network of CSR Practitioners in ASEAN Countries

Background

The Blueprint for ASEAN Socio-Cultural Community (2008-2015) includes as 
part of its strategic objectives ensuring that corporate social responsibility is 
incorporated in the corporate agenda and contributes towards sustainable 
socio-economic development in ASEAN Member States. The Blueprint, in 
particular, mandates the ASEAN Foundation to engage the private sector in 
building the ASEAN Community through, among others, the promotion of 
corporate social responsibility.

The ASEAN Foundation

The ASEAN Foundation was established by the ASEAN Leaders on 15 
December 1997 to help bring about shared prosperity and a sustainable 
future to the entire ASEAN region.  It is enshrined in Article 15 of the 
ASEAN Charter, the constitution of the ASEAN Community, and mandated 
to support ASEAN community building by promoting close collaboration 
among the business sector, civil society, academia and other stakeholders 
in the region. Given this mandate, the ASEAN Foundation gives priority 
to promoting strategic alliances and partnerships among various ASEAN 
stakeholders, in particular, the business sector.

CSR ASEAN: A Network of CSR Practitioners in ASEAN Countries

The ASEAN Foundation recognizes the important role that the business 
sector (corporate foundations, corporations, business groups, etc.) plays in 
human development and poverty alleviation and their potential to help 
promote people-to-people interaction and greater ASEAN awareness. The 
ASEAN Foundation, therefore, envisions establishing a network closely 
linking these groups, with itself serving as an umbrella organization or lead 
convenor. This network of CSR practitioners in the ten ASEAN countries will 
be referred to as CSR ASEAN.

CSR ASEAN will provide a platform for corporate foundations and 
corporations to integrate corporate social responsibility in their corporate 
agenda and thereby contributing towards sustainable socio-economic 
development in ASEAN Member States.

Specifically, the objectives of CSR ASEAN are to:

Establish a comprehensive database of corporate foundations, •	
corporations and other organizations with CSR initiatives in the 
region;
Identify gaps among CSR programs in different ASEAN countries;•	
Share and document best practices, new and emerging frameworks •	
and strategies in CSR in the region; 
Promote the integration of CSR into the core business and •	
operation; 
Promote exchange of learning and experiences and replication of •	
successful programs in the region; and
Develop cooperation and partnerships with similar networks in •	
other regions such as CSR Europe and the like. 

Membership

Membership in CSR ASEAN is open to corporate foundations and 
corporations, NGOs, business groups and other organizations with active 
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CSR activities in the ASEAN region. As a member of CSR ASEAN, one can, 
among others:

Engage in a broad range of activities such as sharing CSR best •	
practices with peers from a range of sectors and industries;
Collaborate in the implementation of joint projects among •	
members;
Engage in CSR policy development at various levels;•	
Provide inputs to the on-going process of formulating ISO 26000 – •	
Guidance on Social Responsibility;
Receive regular information and updates on relevant news and •	
events; 
Attend meetings, conferences and other activities organized by •	
CSR ASEAN;
Attend in meetings or conferences organized by the ASEAN •	
Foundation during which distinguished experts and personalities 
will be invited to lecture or present topics that are of particular 
interest to the members of CSR ASEAN and of relevance to the 
ASEAN region; and
Avail of funding available from the ASEAN Foundation for relevant •	
projects and activities.

Organizations can apply for CSR ASEAN membership by providing the 
ASEAN Foundation with the following information: (a) organizational 
profile; and (b) the organization’s CSR activities. 

The ASEAN Foundation will provide initial financial support to get the 
network properly organized. Once the network’s organizational structure 
is in place, the leadership and management of CSR ASEAN will decide on 
issues related to long term financial and operational viability such as the 
possibility of collecting membership fees, fund raising activities, and the 
like. 

Initial Activities

The ASEAN Foundation, through the Japan-ASEAN Solidarity Fund, has 
provided some funds to the Asian Institute of Management’s RVR Center 
For Corporate Social Responsibility under the project entitled, “Promoting 
Mutual Assistance Among Corporate Foundations in ASEAN” to help 
promote and establish the network. The ASEAN Foundation will also 
provide some financial support to the League of Corporate Foundations 
(Philippines) to organize a roundtable between CSR ASEAN and CSR Europe 
to help develop partnership between the two CSR regional networks.

Emerging CSR Issues and Challenges

For many years, corporate social responsibility has been characterized by 
two primary features: (a) it was based on relationships with corporate CEOs giving 
to organizations or causes they cared about; and (b) it was mainly focused on the 
communities where corporate operations were present or where employees resided. 
CSR was not part of the overall business strategy and corporate mission and vision. 
It was something the owners of the companies or their executives did in order to be 
good citizens, particularly during periods of good profitability. 

There had been two extremes in CSR thinking. At one end of the spectrum 
was the view expressed by a group of economists led by Milton Friedman who 
stated that “there is one and only one social responsibility of business – to use its 
resources and engage in activities to increase its profits.” With this viewpoint, there 
was no room for corporate social responsibility or corporate philanthropy. 

At the other end of the spectrum were a group of corporations that took 
the view that businesses had a fundamental responsibility to give something back 
to society and that they existed not only for accumulating profits but equally to look 
out for the social and environmental outcomes of their activities. 

It was Craig Smith, a CSR expert, writing in the Harvard Business Review, 
who first effectively articulated a position aiming to reconcile both viewpoints by 
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proposing what he called “new corporate philanthropy.” He argued that corporations 
could develop CSR strategies that lead to a competitive edge by increasing name 
recognition among consumers, fostering partnership between business units, and 
improving employee morale and loyalty. Since then, there have been continuing 
efforts among many corporations to integrate philanthropic activities with their 
corporate strategy. 

	 As a consequence, one of the major emerging CSR issues pertains to cause-
related marketing. There is increasing trend for some corporations to promote their 
philanthropic activities through advertising and public relations campaigns and to 
link them to a wide variety of marketing initiatives. One example of a cause-related 
marketing is where a company advertises its product stating that it will donate a 
certain percentage of sales to a specific cause or charity, thus making the cause a 
reason to make the purchase. This is one of the most strategic forms of philanthropy 
since it is linked directly to the company’s aim of selling product. But cause-related 
marketing is sometimes criticized as “false philanthropy”. Critics say that the objective 
in cause-related marketing is the selling of the product in the guise of philanthropy. 
However, many consider cause-related marketing as a valid expression of corporate 
social responsibility whereby marketing is used as a means to let the public know 
about the company’s philanthropic activity. Some in the academic community see 
corporate giving as a continuum where there is pure philanthropy at one end and 
cause-oriented marketing at the other. 

	G abriel Kasper and Katherine Fulton, in a 2006 paper for the Monitor 
Institute, proposes a framework for CSR options in what they term as the “philanthropy 
strategy matrix” as shown in the figure below. The matrix classifies the strategic 
approach to philanthropy as either “responsive” or “proactive” and the relationship 
of corporate philanthropy to corporate strategy as either “more independent” or 
“more integrated”. Accordingly, four CSR types emerge, which they termed as: good 
citizen philanthropy, leveraged philanthropy, issue-driven philanthropy; and aligned 
philanthropy. 
	

Figure 1. Corporate Philanthropy Strategy Matrix

	 Good citizen philanthropy. This is shown in the bottom left quadrant of the 
matrix. This type of CSR activity is responsive to particular needs of the community 
but relatively separate from the overall all corporate strategy. A typical case is a 
corporate foundation that receives and supports grant proposals and provides 
funding to various organizations for projects or activities that are not necessarily 
related to the goals of its mother corporation. 

	 Leveraged philanthropy. This is shown in the upper left quadrant. This type 
of CSR activity includes those where the companies leverage the capabilities of their 
core business strategies in their philanthropy, but are not proactively using that 
giving to tactically advance long-term social and economic goals. For example, the 
firm’s expertise in distribution systems and logistical management could be used 
to help provide support and supplies to victims of natural disasters or the firms 
expertise in environmental health and safety could be used to provide medical and 
similar services. 
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	 Issue-driven philanthropy. This is shown in the lower right quadrant. In this 
approach, a corporation’s philanthropy is focused and systematic, aiming to make 
a clear impact on explicit and well-defined social or environmental objectives. They 
are attempting to be effective grant-makers, without a clear relationship to the 
company’s main line of business. For example, some corporations focus only on 
granting educational scholarships while others focus on preservation of ecological 
or archeological sites. 

	 Aligned philanthropy. This is shown in the upper right quadrant. This 
approach to CSR is still an emerging one, not yet fully defined by any single strategy, 
but it may be the direction that may CSR efforts are headed in the future. The 
emerging literature on this CSR approach gives this proactive-integrated type of 
CSR many different names:

Context-focused philanthropy, where businesses use their charitable efforts (a)	
to improve their competitive context – the long-term business environment 
in locations where the company operates.1

Corporate social marketing, where a company launches a social initiative (b)	
that produces social outcomes that may change consumer behavior to 
build markets and benefit the company.2

Collaborative social initiatives, characterized by coordinated, long-term (c)	
initiatives staged strategically in collaboration with commercial and 
noncommercial partners.3

Base of the pyramid strategies, where companies develop business models (d)	
that allow them to serve the world’s 4 billion poorest people, opening new 
markets, but also helping to meet the basic needs of poor communities.4

1
	 Porter, Michael and Mark Kramer, “The Competitive Advantage of Corporate Philanthropy,” Harvard 

Business Review, December 2002. 
2
	 Kotler, Philip and Nancy Lee, “Best of Breed”, Stanford Social Innovation Review, Spring 2004.

3
	 Pearce, John and Jonathan Doh, “The High Impact of Collaborative Social Initiatives,” MIT Sloan 

Management Review, Spring 2005.
4
	 Prahalad, C. K., The Future at the Bottom of the Pyramid: Eradicating Poverty Through Profits, Wharton 

School Publishing, 2004.

Corporate social opportunity, where corporate efforts with social and (e)	
environmental benefit are seen as exciting opportunities for a business, 
rather than as “responsibilities” that must be managed.5

Corporate social enterprise, where corporate effort is no longer a matter of (f)	
philanthropy but in fact a fully integrated and proactive business strategy 
aimed at both social and economic goals. A good example of this is the 
Nobel Peace Prize-winning Grameen Bank. 

As more and more corporations devise innovative ways of fully integrating 
their corporate social responsibility programs and activities into the corporate 
mission and vision, there will soon emerge a more fully defined strategy to describe 
the fourth quadrant of the corporate philanthropy strategy matrix. 

As a final note on the future of CSR, it may be worth citing the general 
observations made by Richard Marker, a corporate foundation guru, regarding the 
future of foundations: 

There will be a greater number of partnerships and collaborations so that •	
foundations can leverage their resources and focus on major issues.

The upcoming recession will force most foundations to re-focus on fewer •	
grantees, but most will continue to fund those fewer grantees at the same 
level as before.

Many of those who were thinking of starting or maintaining private •	
foundations will choose to establish donor advised funds instead, in order to 
maintain more privacy. They will trade off control and flexibility for privacy 
and reduced reporting requirements.

The recent trend in aligning investments with grant policies will continue •	
to grow. Corporations will increasingly begin to anticipate these moves and 
will invite foundation leaders onto their boards.

5
	G rayson, David and Adrian Hodges, Corporate Social Opportunity, Greenleaf Publications, 2004.
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Wise foundations will realize the importance of advocacy funding to address •	
major societal issues. The greater pressure on foundations to replace 
government funding which has emerged over the last 7 years will lead to a 
stronger reaction. 

Foundations will see that the tempting fad to fund hybrid for-profit and •	
non-profit ventures has only a limited applicability. Some cases have been 
very successful but in most cases, human and quality of life organizations 
will never be able to generate the capital or income to be self sustaining 
without soft money gifts. 

Conclusion

	 There is no doubt that there is tremendous scope for cooperation among 
corporations and other relevant organizations in ASEAN countries as well as between 
ASEAN and its Dialogue Partners in the field of corporate social responsibility. 
Such cooperation will be in line with the Blueprint for the ASEAN Socio-Cultural 
Community. For example, with its Dialogue Partners, CSR projects and activities could 
be implemented to help narrow the development gaps, enhance competitiveness 
and promote knowledge-based economy, enhance mutual understanding and 
friendship, and promote cooperation in coping with emerging global challenges. 

	 Among ASEAN countries, CSR cooperation has been initiated with the 
convening of a conference on corporate social responsibility and forming a network 
of corporate foundations and corporations actively engaged in CSR activities called 
CSR ASEAN. Such conferences can be held annually for the purpose of discussing 
effective ways of integrating CSR into the corporate vision and mission and sharing 
knowledge and experiences on CSR best practices and success stories. Eventually, 
joint CSR projects and activities may be developed and implemented, particularly 
among corporations that have active presence in several ASEAN countries. In line 
with its mandate to enhance interaction among various ASEAN stakeholders and 
promote close collaboration among the business sector, the ASEAN Foundation will 
continue to support projects in the field of corporate social responsibility.  

ANNEX 1 
Memorandum of Understanding on CSR ASEAN Network

MEMORANDUM OF UNDERSTANDING

among

ASEAN FOUNDATION
Jakarta, Indonesia

ASIAN INSTITUTE OF MANAGEMENT
Manila, Philippines

and

CORPORATE FOUNDATIONS IN ASEAN MEMBER COUNTRIES

Article One
PREAMBLE

The ASEAN FOUNDATION (herein referred to as “AF”) is an organization established 
by the ASEAN Leaders on December 15, 1997, located in Jakarta, Indonesia. The AF 
aims to help bring about shared prosperity and a sustainable future for the peoples 
of ASEAN whose member countries are Brunei Darussalam, Cambodia, Indonesia, 
Lao PDR, Malaysia, Myanmar, the Philippines, Singapore, Thailand and Vietnam. 
It shall promote greater awareness of ASEAN and contribute to the evolution of 
a development cooperation strategy that promotes mutual assistance, equitable 
economic development, and the alleviation of poverty.

The ASIAN INSTITUTE OF MANAGEMENT and (referred to as “AIM”) is an 
international graduate school of management, the first in Southeast Asia located 
in Manila, Philippines. AIM was established in 1968 to develop socially responsible 
managers, entrepreneurs, and leaders for Asia. Over the years, it has provided 
training programs and managers to corporations, public sector agencies, and not-
for-profit institutions throughout the region.
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The ADM Capital Foundation located in Hong Kong, China.

The Uli Peduli Foundation (PT Unilever Indonesia) located in Indonesia.

The Asia Foundation located in Thailand.

The GreenHeart Foundation located in Laos.

The Sabah Forest Industries located in Malaysia.

The Serge Pun & Associates located in Myanmar.

The Ayala Foundation located in the Philippines.

The League of Corporate Foundations located in the Philippines.

The Lopez Group Foundation located in the Philippines.

The Petron Foundation located in the Philippines.

The PHINMA Foundation located in the Philippines

The SalesForce.Com Foundation located in Singapore.

The Singapore Compact for CSR located in Singapore.

The SingHealth Foundation located in Singapore.

The Population and Community Development Association located in Thailand

The Siam Cement Group Foundation located in Thailand.

The FPT Foundation located in Vietnam.

The Saigon Times Foundation located in Vietnam.

This Memorandum of Understanding (“MOU”) sets forth the general principles that 
will guide the conduct of the relationship among the parties.

Article Two
OBJECTIVES

The AF, AIM and corporate foundations listed above wish to establish an enduring 
partnership that will:

1.	 Form a Network of ASEAN Corporate Foundations (NACF) with AF serving 
as the key convenor.

2.	 Support the activities and development of the NACF whose principal 
objective is to promote corporate social responsibility and collaboration 
among the business sector, in general, and the corporate foundations, in 
particular, civil society, academia and other stakeholders in ASEAN.

3.	 Allow, through the NACF, the identification of the issues confronted by 
corporate foundations in ASEAN, as well as their current initiatives; permit 
the identification of gaps among CSR programs in the different ASEAN 
countries; identify best practices and promote the exchange of learning/
experience with a view of replicating proven successes across the region, 
especially in the CLMV.

4.	 Promote the establishment of an independent, self-sustaining NACF.

Article Three
SCOPE OF PARTNERSHIP

The partnership will involve the following initiatives among all the parties relevant 
to the objectives of the MOU:

1.	 All parties agree to be members of the NACF.
2.	 All parties have complementary objectives and a mutual desire to collaborate 

in a number of areas to pursue common advocacies.
3.	 All parties shall take active roles in the pursuit of the success of the objectives 

and activities of the “Promoting Mutual Assistance Among Corporate 
Foundation in ASEAN” project.

4.	 All parties agree that the organization of a formal network of corporate 
foundations in ASEAN could serve as a staging area for learning, identifying 
best practices, sharing resources and implementing joint projects across 
the region and ultimately allow the development of more responsive and 
effective CSR programs.

5.	 All parties will collaborate in maintaining a database of corporate 
foundations active in the ASEAN region.

6.	 All parties will share knowledge amongst other corporate foundations and 
corporations on best practices, new and emerging frameworks and strategies 
that will help integrate corporate citizenship into the core of business to 
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inspire and motivate organizations to undertake meaningful actions that 
will help develop a more stable and integrated ASEAN community.

7.	 AIl parties will strive to collaborate and partner with other corporate 
foundations not only in their own countries but in other ASEAN 
countries in the conduct of their projects and dealings with other partner 
organizations.

8.	 All parties will help promote collaboration, resource complementation and 
capacity building amongst ASEAN-based corporate foundations.

9.	 All parties will assist each other in order to implement these complementary 
objectives and collaborate in undertaking research projects to contribute to 
the body of existing knowledge and creative documentation of innovative/
best practices in the region.

10.	 All parties will be active members of the NACF, and encourage other 
corporate foundations to join the network.

Article Four
COMPETENT AUTHORITIES

The parties will be represented in this MOU by the Executive Director of AF, the 
Executive Managing Director of the AIM Institutional Planning and Development, 
representatives of the corporate foundations listed above.

This MOU may be modified upon mutual written agreement of the parties herein.

All notices and other communications from any of the parties to the other shall be 
in English and shall be deemed received upon actual delivery or completed facsimile 
addressed to the other parties as follows:

ASEAN Foundation

ASEAN Foundation
Jalan Sam Ratulangi No. 2,
Menteng, Jakarta 1030, Indonesia
Tel: +62 (21) 3192 4833 / 4828
Fax: +62 (21) 3192 6078
Email Address: secretariat@aseanfoundation.org
Attention: Dr. Filemon A. Uriarte, Jr. (Executive Director)

Asian Institute of Management	

Asian Institute of Management
123 Paseo de Roxas, Makati City 1260, Philippines
Tel: +632 892 4011
Fax: +632 752 1208 
E-mail Address: aim@aim.edu
Website: http://www.aim.edu
Attention: Francis G. Estrada (President)

ADM Capital Foundation

ADM Capital Foundation 
Suite 24069 Queens Road Central, Hong Kong
Tel: +855 1232 8813
E-mail Address: fc@admacf.org
Website: http://www.admcf.org/index.html
Attention: Francesco Caruso (Children at Risk
Program Manager)

Uli Peduli Foundation
(PT Unilever Indonesia)

Uli Peduli Foundation (PT Unilever Indonesia)
Indonesia
Graha Unilever
Jl. Jend. Gatot Subroto Kav. 15, Jakarta 12930, Indonesia
Tel: +62 (21) 529 6773
Fax: +62 (21) 526 2046
Website: http://www.unileverindonesia.com
Attention: Sinta Kaniawati (General Manager)

GreenHeart Foundation

GreenHeart Foundation 
P.O. Box 747, Luang Prabang, Lao PDR
Tel: + 856 (071) 253 939
Fax: + 856 (020) 200 4344
E-mail Address: info@GreenHeartFoundation.org
Website: http://www.greenheartfoundation. org
Attention: Mark Bartholomew (Founder)

The Asia Foundation	

The Asia Foundation - Thailand
Q. House Convent Bldg., Floor 6D
38 Convent Road, Silom Bangkok 10500, Thailand
Tel: +66 (2) 233 l644
Fax: +66 (2) 237 7011
E-mail: gkunze@asiafound.org
Website: http://www.asiafoundation.org
Attention: Gretchen Kunze (Deputy Country 
Representative for Laos)
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Sabah Forest Industries Sabah Forest Industries
Malaysia

Serge Pun and Associates

Serge Pun and Associates (Myanmar), Ltd.
FMI Centre, Level 10 & 11 380, Bogyoke Aung San Road,  
Yangon, Myanmar
Attention: Tun Tun (Executive Director)

Ayala Foundation

Ayala Foundation
32/F Tower One, Ayala Triangle, Ayala Ave. Makati City, 
Philippines
Tel: +63 (02) 752 1101-02
Fax:+63 (02) 813 4487 / 813 4488
E-mail: info@ayalafoundation.org
Website: http://www.ayalafoundation.org
Attention: Mario Deriquito (Director, Central for Social 
Development and GILAS)

League of Corporate Foundations

LCF Secretariat: Unit 704 Midland Mansions 
Condominium, 839 A.S Arnaiz Ave., Legaspi Village 
Makati City 1226, Philippines
Tel: +63 (2) 892 9189
Fax:+63 (2) 892 9084
E-mail secretariat@lcf.ph
Website: http://www.lcf.org.ph/
Attention: Jerry Bernas (Executive Director)

Lopez Group Foundation

Lopez Group Foundation
4/F Benpres Building, Meralco Ave. cor. Exchange Road 
Ortigas Center Pasig City, Philippines
Tel: +63 (02) 449 6060 / 490 0779
Fax: +63(02) 631 4089
Website: http://www.lopezgroup.org
Attention: Rafael Alunan (Executiye Director)

Petron Foundation

Petron Foundation
35/F Petron MegaPlaza 358 Sen. Gil Puyat Ave. 
Makati City, Philippines
Tel: +63 (02) 886 3888 loc. 3500
Fax:+63 (02) 886 3142
Website: http://www.petron.com
Attention: Marilou Erni (Executive Director)

PHINMA Foundation	

PHINMA Foundation
Penthouse, PHINMA Plaza 39 Plaza Drive Rockwell 
Center, Makati City, Philippines
Tel: +63 (02) 870 0100 loc. 349
Website: http://www.phinma.com.ph
Attention: Laurentia Javier (Executive Director)

SalesForce.com Foundation

SalesForce.com Foundation
9 Temasek Boulevard #40-01 Suntec Tower 2 
Singapore 038989
Tel +65 (6) 302 5781
Fax.+65 (6) 722 4270
Website: http://www.salesforcefoundation.org/
Attention: Joyce Teo (Foundation Manager, APAC)

Singapore Compact for CSR

Singapore Compact
10 Hoe Chiang Road #22-01 Keppel Towers. 
Singapore 089315
Tel: +65 68276825
Fax: +65 6720 2930
E-mail: infor@csrsingapore.org
Website: http://www.csrsingapore.org
Attention: Irene Chia (Manager, Membership & 
Partnership)

SingHealth Foundation

SingHealth Foundation
167 Jalan Bukit Merah Tower 5#22-10A 
Singapore 150167
Tel: +65 (6) 377 7605
E-mail: foundation@singhealth.com.sg
Website: http://wvw.singhealthfoundation.org.sg/
Attention: Nancy Frohman (General Manager)

Population and Community 
Development Association

Population and Community Development Association
6 Sukhumvit 12, Klongtoey, Bangkok 10110 Thailand
Tel: +66 (2) 229 4611 to 28
Fax: +66 (2) 229 4632
E-mail: pda@pda.org.th
Website: http://www.pda.or.th/eng/ 
Attention: Apapan Kulapongse (Planning Officer)
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SCG Foundation (The Siam Cement 
Foundation)

SCG Foundation (The Siam Cement Foundation)
1 Building 10, Siam Cement Public Company Limited, 
Bangsue, Bangkok 10800, Thailand 
Tel: +66 (2) 586 5506
Fax: +66 (2) 586 3910
Website: http://www.scgfoundation.org/en/index.asp 
Attention: Suranuch Thongsila (Director and Manager)

FPT Foundation

FPT Foundation
FPT Cau Giay Tower, Pham Hung St, Cau Giay Dist, 
Ha Noi, Viet Nam
Tel: +84 (4) 730 1515
Fax: +84 (4) 730 7410
Website: http://www.fpt.com.vn
Attention: Le Xuan Khoa (Vice Director)

Saigon Times Foundation

Saigon Times Foundation
Truo35 Nam Ky Khoi Nghia Street, District 1, 
Ho Chi Minh City, Viet Nam
Tel: +84 (8) 829 5936 (ext 55)
Fax: +84 (8) 821 2043
E-mail: stf@thesaigontimes.vn
Website: http://www.saigontimes.com.vn/stf.asp
Attention: Truong Tuong Vy (Director)

ANNEX 2

Friends of ASEAN is an initiative of the ASEAN Foundation to develop partnerships 
and mobilize resources arising from its mandate and the policies enunciated by the 
Board of Trustees and the Council of Advisors of the ASEAN Foundation.
 
Friends of ASEAN are individuals, corporations, and regional and international 
organizations that support the mission of the ASEAN Foundation to promote 
greater awareness of ASEAN and interaction among the peoples of ASEAN and to 
contribute to equitable economic development and the alleviation of poverty in the 
region. They are ASEAN stakeholders who have faith and confidence in the future of 
the ASEAN Community.

To become Friends of ASEAN, individuals will be invited to make a USD 10,000 
contribution to the Foundation’s endowment fund while corporations and 
organizations, USD 20,000 contribution to the endowment fund. With their 
contributions, Friends of ASEAN will be entitled to certain privileges, services, and 
products from the ASEAN Foundation such as:

Participation in an annual meeting or conference organized by the ASEAN 	

Foundation during which distinguished experts and personalities will be invited 
to lecture or present topics that are of particular interest to the Friends of 
ASEAN and of relevance to the ASEAN region. 

Copies of publications of the ASEAN Foundation such as brochures, project 	

information materials, annual reports, and project outputs such as the ASEAN 
Quest video game.

Each party will advise the other parties of parties of any change in the address, 
designated representative, or telephone or facsimile number.

Article Five
DURATION

This MOU shall take effect upon signing hereof and shall be valid for two (2) years 
and thereafter be renewed automatically for the same duration. However, any Party 
may terminate this MOU for just cause by giving thirty (30) days written notice.

This agreement is executed in (number of signatories) identical copies, all in English, 
by authorized representatives of each party, and all parties will retain one copy of 
the MOU.
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The Japan-ASEAN Solidarity Fund (JASF)

In May 1998, H.E. Mr. Keizo Obuchi, Minister for Foreign Affairs of Japan, announced 
a contribution of US$20 million from the Government of Japan to the ASEAN 
Foundation to support projects in the areas of education, human resources 
development, business exchanges and other activities to promote development of 
the ASEAN region and strengthen Japan-ASEAN cooperation. 

To date, almost USD 17 million of the Fund has been utilized and allocated to 
support over 100 social development projects, majority of which were for human 
resources development and poverty alleviation. Unless otherwise stated, projects of 
the ASEAN Foundation are funded by the Japan-ASEAN Solidarity Fund. 

About the Author

Dr. Filemon A. Uriarte, Jr. is the Executive Director of the ASEAN Foundation. He is a 
former Cabinet member of the Philippine Government as Secretary (Minister) of the 
Department of Science and Technology; Principal Officer and Director, Information, 
Communication and Space Technology Division, United Nations ESCAP; Director for 
Functional Cooperation, ASEAN Secretariat; and Chairman, Department of Chemical 
Engineering, University of the Philippines. In the private sector, Dr. Uriarte was 
President and CEO of several companies such as the LAUDS Technologies, Inc. and 
TEST Consultants, Inc. and Vice President of Philippine Vinyl Consortium, Inc. 

Dr. Uriarte earned his B.S. and M.S. degrees in Chemical Engineering from the 
University of the Philippines and PhD in Chemical Engineering from Carnegie-Mellon 
University in the United States. Over the years, Dr. Uriarte has received numerous 
awards and citations for his outstanding contributions as an engineer, scientist and 
manager, including Ten Outstanding Young Men (TOYM) in 1974, Outstanding 
Chemical Engineering Alumnus of the University of the Philippines and Outstanding 
Chemical Engineer in the Philippines from the Professional Regulation Commission. 
He is listed among the Outstanding Leaders of the Philippines (Who’s Who in 1980) 
and a member of the Phi Kappa Phi Honor Society. He is an Academician of the 
National Academy of Science and Technology. 

Opportunity to receive copies of technical reports of projects funded by the 	

ASEAN Foundation and/or policy papers prepared by organizations supported 
by the Foundation.

Friends of ASEAN	  can also request for copies of selected publications of the 
ASEAN Secretariat, such as the ASEAN Statistical pocketbook, ASEAN Charter, 
and others, and the ASEAN Foundation will exert its best efforts to provide 
these in a timely manner.

Friends of ASEAN	  will have proper acknowledgment in the ASEAN Foundation 
annual report and selected stories of outstanding contributions will be featured 
from time to time.

Friends of ASEAN	  will be featured prominently on the ASEAN Foundation 
website, including brief profiles or descriptions and link to their respective 
websites. 

Friends of ASEAN	  will be given a distinguished certificate recognizing their 
support and active practice of individual or corporate social responsibility




